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MESSAGE FROM THE EDITOR
For nearly 40 years, readers have turned to 
Drives & Controls for news on the worlds of 
motion control, automation and mechanical 
power transmission. We also provide 
comprehensive coverage of allied topics such 

as machine safety, industrial communications 
and sensors. 
 
Drives & Controls is widely regarded as the 
leading UK publication in the motion control 
and automation market. We also carry the 
latest news on our global Web site, and have 
been expanding into social media, generating 
the biggest following in the sector.  
 
We have built up a reputation for editorial 
quality and integrity. Unlike many other 
technical publications, we do not charge fees 
to publish items. 
 
We report on both technological and 
business issues not only in the UK, but also 
from the global automation industry, which 
inevitably has implications for the UK.  
 
Drives and Controls has carved a unique 
place among British technical publications. 
We thank those that have supported us so 
far, and look forward to working with you 
again in the future.  
 
Tony Sacks, Editor, Drives & Controls

ONLINE PANEL 

PODCASTS

Talking Industry is a series of unscripted online panel 
discussions organised by the DFA Media Group, in  
which experts from the world of manufacturing discuss 
issues of vital importance to the sector.  
Find out more: www.talkingindustry.org

The Talking Industry Podcast gives followers the opportunity to 
listen on the go, while our editors speak with  influential 
manufacturing minds around, engineering, automation, robotics, 
skills, safety and lots more topics affecting UK manufacturing. 
Find out more: www.talkingindustry.org/podcast
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CIRCULATION ACTIVITY

SOCIAL MEDIA

Drives & Controls has the largest circulation of any UK magazine in its sector, 
according to the latest figures from the independent circulation auditing organisation, 
ABC. Drives & Controls is being sent to readers who have asked to receive them. 
 
The number of individually requested readers is the best indication of who is actually 
reading the magazine, and who regard the publication highly enough to ask to 
receive their own copies. 
 
Many publishers boost their circulation figures by sending copies of their 
magazines to people who have not asked for them. They could be going to 
companies that no longer exist, to companies who do not wish to receive 
them or to individuals who are no longer with a company.

The Drives & Controls social media 
channels bring you news from the worlds 
of automation, motion engineering & 
power transmission, updates from the 
manufacturing industries, must-attend 
events and links to the engineer’s 
handbook that is the Drives & Controls 
Annual Buyer’s guide.  
 
With an unmatched following of  
engineers and manufacturing 
professionals across LinkedIn, Facebook 
and X – Drives’ social media achieves 
over 50,000 impressions each month,  
and continues to grow into 2025.

Why Drives & Controls?

14,144 

5,022 

2,500

JOB FUNCTION 
Design . . . . . . . . . . . . . . . . . . . . . . . 10062 
General/Corporate Management . . . . 4468 
Production . . . . . . . . . . . . . . . . . . . . . 2546 
Research & Development . . . . . . . . . 1179 
Purchasing . . . . . . . . . . . . . . . . . . . . . . 596 
Sales & Marketing . . . . . . . . . . . . . . . . 614 
Education . . . . . . . . . . . . . . . . . . . . . . . 451 
Consultant . . . . . . . . . . . . . . . . . . . . . . 598 
TOTAL . . . . . . . . . . . . . . . . . . . . . . . 20514 
 
PRODUCT INTEREST 
Mechanical . . . . . . . . . . . . . . . . . . . . 17989 
Electrical . . . . . . . . . . . . . . . . . . . . . . 18286 
Control . . . . . . . . . . . . . . . . . . . . . . . 20029 
Hydraulic. . . . . . . . . . . . . . . . . . . . . . . 3135 
Pneumatic . . . . . . . . . . . . . . . . . . . . . 3956 
 
MAIN ACTIVITY 
Aerospace . . . . . . . . . . . . . . . . . . . . . . 983 
Automotive / Auto Components . . . . . . 535 
Banking, Insurance & Commerce . . . . . 69 
Bricks, Pottery, Glass & Cement . . . . . 868 
Chemical & Allied Trades 

(inc Plastic & Rubber). . . . . . . . . . . . . . 696 
Construction . . . . . . . . . . . . . . . . . . . . . 646 
Consulting, Professional 
& Scientific Services. . . . . . . . . . . . . . . 933 
Defence . . . . . . . . . . . . . . . . . . . . . . . . 310 
Education . . . . . . . . . . . . . . . . . . . . . . . 179 
Electrical/Electronic Manufacturing . . 4089 
Food, Drink & Tobacco . . . . . . . . . . . . 1908 
Gas, Water, Electricity & Nuclear . . . . . 698 
Health Service / Medical. . . . . . . . . . . . 354 
Instrument Engineering/Manufacture . 178 
Mechanical Engineering. . . . . . . . . . . 1738 
Metal Production . . . . . . . . . . . . . . . . . 855 
Mining and Quarrying . . . . . . . . . . . . . . 537 
Oil Production & Exploration . . . . . . . . 381 
(Other) Manufacturing Industries . . . . . 523 
Pharmaceutical Industry. . . . . . . . . . . . 552 
Printing, Paper & Packaging . . . . . . . 1316 
Public Admin / Local Authority . . . . . . . 156 
Shipbuilding & Marine Engineering . . . 269 
Textiles, Clothing & Footwear. . . . . . . . 305 
Transport & Communications. . . . . . . . 332 
Warehousing & Distribution . . . . . . . . 1105 
TOTAL . . . . . . . . . . . . . . . . . . . . . . . 20514 

COMPANY SIZE 
1-49 Employees . . . . . . . . . . . . . . . . . 9934 
50-99 Employees . . . . . . . . . . . . . . . . 2166 
100-199 Employees . . . . . . . . . . . . . . 2567 
200-499 Employees . . . . . . . . . . . . . . 2595 
500+ Employees . . . . . . . . . . . . . . . . 3252 
TOTAL . . . . . . . . . . . . . . . . . . . . . . . 20514 
 
GEOGRAPHY 
East Anglia . . . . . . . . . . . . . . . . . . . . . 1109 
East Midlands. . . . . . . . . . . . . . . . . . . 2412 
London . . . . . . . . . . . . . . . . . . . . . . . . . 330 
Midlands . . . . . . . . . . . . . . . . . . . . . . . 3701 
North West . . . . . . . . . . . . . . . . . . . . . 2198 
Northern . . . . . . . . . . . . . . . . . . . . . . . . 693 
South East . . . . . . . . . . . . . . . . . . . . . 4329 
South West . . . . . . . . . . . . . . . . . . . . . 1866 
Yorkshire. . . . . . . . . . . . . . . . . . . . . . . 1866 
Northern Ireland . . . . . . . . . . . . . . . . . . 286 
Scotland . . . . . . . . . . . . . . . . . . . . . . . . 873 
Wales . . . . . . . . . . . . . . . . . . . . . . . . . . 859 
TOTAL . . . . . . . . . . . . . . . . . . . . . . . 20514 
 
Data provided by DFA Media 

Drives&ControlsDrives&Controls 
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www.drivesncontrols.com

ENERGY EFFICIENCY: 
Making efficiency the cornerstone of the energy transition 
FOOD AND BEVERAGE:  
Servos help to produce convincing meat alternatives 
MAINTENANCE AND REPAIRS: 
Dairy milks the benefits of AI-driven predictive maintenance 
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ADVERTISING RATES 

DISPLAY ADVERTISING:
Insertions x1 x3 x6 x10

Full Page £3381 £3328 £3255 £3171

Half Page £2394 £2320 £2247 £2184

Third Page £2079 £1921 £1848 £1785

Quarter Page £1354 £1302 £1270 £1249

COVER PACKAGE:  
Front Cover Panel + Inside Front cover 
advert + A4 Advertorial page - £6200     

INSERTS: Prices for both loose and 
bound-in inserts are available on request 
and are dependent on size and weight.

APPOINTMENTS: Your advert will appear both in the 
magazine and also on the Drives & Controls Website. 
Quarter Page - £1000 | Half Page - £1680 | Full Page - £2680

SOCIAL MEDIA:  
Drives & Controls has an unmatched presence  
across LinkedIn, X and Facebook.

PRODUCTS & SERVICES DIRECTORY: 
Standard size 80 x 40mm - £1188 per annum for 10 issues 
Double size 160 x 40mm - £2200 per annum for 10 issues

Target your campaign – choose from DFA’s full range of titles and 50k+ contacts from Drives & Controls, Hydraulics  
& Pneumatics,  Plant & Works Engineering, Smart Machines & Factories and Power Electronics Europe.  
Select by:  Business | Activity | Job Function | Geographic Location | Company Size  
Direct Mail/List rental: £210 per 1000 (minimum order £650)  
e-Cast rate: 1k - £420 | 2-5k - £385 per 1000 | 6-10k - £325 per 1000 | 10k+ - £275 per 1000   Lease: POA

 
DRIVES & CONTROLS WEBSITE:  
Drives & Controls’ frequently updated global Website 
(www.drivesncontrols.com) has established itself as a  
leading online resource for design engineers and technical 
managers around the world who are involved in automation, 
power transmission and motion control. Each month, the site 
typically attracts well over 60,000 page views and more than 
19,000 users, and the numbers are continuing to grow. 

 
E-NEWSLETTER SPONSORED PANELS:  
Drives & Controls’ e-newsletter is sent to over 18,000  
subscribers twice a month. To promote new products,  
technical articles or company announcements we offer 
Sponsored Panels in the newsletter consisting of a title,  
100 words, a picture and a link directly to your website.  
Cost: £785

ONLINE ADVERTISING OPTIONS & 

DIRECT MAIL AND E-CAST SERVICES

MAGAZINE ADVERTISING

Banner Options Rates Size (px)

Leaderboard Banner £820 728 x 90

MPU £750 300 x 300

Content Banner £695 728 x 90

File sizes should be 20kB, 72dpi and supplied in gif/jpg/html formats

E-Newsletter Ad Rates Size (px)

Leaderboard Banner £995 728 x 90

Content Banner £695 728 x 90

File sizes should be 20kB, 72dpi and supplied in gif/jpg/html formats

1 x post on all networks £495

4 x post on all networks £1695

ANNUAL BUYER’S GUIDE:  
Prices per annum and include both  
the printed and online guide. 
Sponsorship opportunities available by request.  

Enhanced Entry £655

Enhanced Plus Entry £995

Enhanced Plus PR Entry £1235

NEWS n 

5

Blair and Hague call for UK to 
spearhead a new era of  robotics
The former Prime Minister, Tony Blair, and the former 
leader of the Conservative Party, William Hague, have 
released a report arguing that the UK should 
spearhead a new wave of robotics which, they believe, 
could benefit the British economy and society as a 
whole. “Failing to act now will result in other countries 
reaping the largest economic benefits, with the UK 
having little influence over how the technology is 
regulated,” they warn. “Lagging behind in robotics 
would also pose a serious risk to national security.” 

The report, A New National Purpose: The UK’s 
Opportunity to Lead in Next-Wave Robotics, is one of a 
series published by the Tony Blair Institute for Global 
Change since 2023, arguing that the world is 
undergoing the fastest technological and scientific 
revolution in history. The reports call on British political 
parties to respond to this revolution with “a new 
national purpose. The challenge of responding is so 
urgent, the risk of falling behind other countries so 
great, and the opportunities so exciting, that nothing 
less will do.” 

The new paper argues that robotics “will become 
increasingly central to the future of our country,” with 
AI-enabled robotics having the potential to transform 
the economy, public services and daily life. 

“Robotics is one of the key technologies for which 
greater state support will be necessary,” Blair and 
Hague say, pointing out that the UK has the least 
advanced robotics sector of the G7 countries. 

“However, the fact that robotics increasingly intersects 
with AI – where the country does have strengths – 
gives Britain an opportunity to catch up.” The report 
sets out how “the new government can seize this 
opportunity and realise the transformative long-term 
benefits of robotics by addressing challenges across 
innovation, commercialisation and governance. 

“Many countries have woken up to the fact that 
robotics will become increasingly critical to their place 
in the world,” the report states. “The UK, meanwhile, 
has failed to produce a national strategy for robotics 
and deprioritised the technology to focus on other 
areas. The new government must avoid the mistakes 
of previous governments in misunderstanding the 
importance of robotics to the future of the UK. Instead, 
it should position the country at the forefront of this 
emerging wave of technology.” 

To achieve this, “the government must take action 
now to help cultivate and drive the innovation 

required to realise the transformative 
longer-term opportunities of robotics – 
and to avoid falling behind other major 
countries around the world.” 

Blair and Hague argue that this can 
be done “through additional 
investment and action that explicitly 
addresses the structural barriers to 
developing and commercialising these 

technologies in the UK.” 
Among other recommendations, 

they are calling for: 
n  The creation of a £100m Robotics 
Investment Programme providing 
follow-on funding to support robotics 
start-ups. 
n  A review of Government 
investment programmes for robotics 
research, reallocating some UKRI 
funding to new approaches, including 
a network of National Robotariums, 
and grant funding for creating open-
source, modular software and 
hardware to help researchers and start-
ups to develop more complex robotics 
faster at lower costs. 
n  Confirmation of a £16m roll-out 

the Made Smarter Adoption 

Programme across the rest of 
England. 
n  Expanding the robotics team at 
DSIT by hiring more specialists in 
robotics software and hardware. 
n  Resisting any moves towards a 
robot tax, even if future automation 
leads to significant funding pressures 
and tax disruption. 
n  Supporting more people in 
gaining expertise in robotics 
through projects with school children, 
robotics undergraduate courses, and 
fellowships for robotics. 
n  Increasing financial support for 
regulators, and implementing a 
proposed robotics secondment scheme 
in the HSE to act as a pilot scheme for 
bringing experts into regulators. 
n  Addressing societal concerns over 
robotics and automation by focusing 
on automating dull, dirty and 
dangerous tasks, and planning a 
retraining fund for those whose jobs 
are displaced by robotics. 

The report concludes that the 
Government needs to leverage the UK’s 
strengths in AI software, while 
mitigating its relative weaknesses in 
robotic hardware, through reforms in 
innovation, pull-through and 
governance. 

“This will result in the prospect of 
leading in robotics and delivering a 
better future for the country,” Blair and 
Hague contend. 

 
The report can be downloaded from 
https://drivesncontrols.news/31btk273 

“The government must take action now to 
help cultivate and drive the innovation 
required to realise the transformative 
longer-term opportunities of  robotics – 
and to avoid falling behind other major 
countries around the world”

www.drivesncontrols.com  October 2024

Tony Blair and William Hague: “Lagging behind in robotics would also pose a serious risk”

MACHINE BUILDING: 
Cabinet-free automation ‘changes world of machine building’ 
PRECISION ENGINEERING: 
Using encoders to close linear actuator feedback loops 
WATER INDUSTRY: 
PM-driven mixers slash wastewater plant’s energy bills 
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n MACHINE BUILDING

Cabinet-free automation 
‘changes the world of  
machine-building’

T
he German machine-builder 
Schirmer Maschinen makes profile 
processing machines used for a 
variety of applications, especially for 

producing windows and doors. The 
machines can make parts for window frames 
and sashes in a continuous process from PVC 
profile bars that are about 6m long. As far as 
possible, all drilling, milling and punching 
operations are carried out on the raw bar, 
followed by cutting and processing of the 
ends. 

While the profile bars are being processed, 
reinforcement profiles are cut to size on a 
separate line with the option to insert and 
position them automatically in a PVC profile. 
This is followed by further processes such as 
screwing in the profile and reinforcement, 
drilling, milling, and inserting and screwing 
in the locking mechanisms. 

Schirmer was founded in 1979 and 
employs around 250 people. It specialises in 
automated machines based on largely 
standardised process modules that create 
customer-specific systems with high outputs 
and flexibility in terms of profiles and 
processes. The company was reportedly 
Beckhoff Automation’s first customer, and 
after being a Beckhoff user for almost 40 

years, became a member of the automation 
group in 2016. 

Schirmer’s machines have to handle a 
wide variety of frequently changing profile 
geometries. The conversion process takes 
place automatically. “Manual set-up is 
definitely out of the question for us,” explains 
Schirmer’s MD, Ludger Martinschledde. Many 
stops and brackets have to be positioned on 
a fully automatic basis. “Last year, for 
example, we implemented a line with a total 
of 210 axes,” Martinschledde recalls. 

The electrical equipment that Schirmer 
has used in its machines to date reflects 
current standards. Drive amplifiers, power 
supplies, power distribution and PC-based 
control technology have all been installed in 
control cabinets. There are typically several of 
these stations set up along the machine, 
with cables routed and connected from two 
or three process modules. 

EtherCat I/Os are used in sub-distributors 
that collect actuator and sensor signals from 
the process modules. However, combining 
several process functions in one control 
cabinet and using sub-distributors to which 
the signal lines are clamped rather than 
plugged in, is a compromise for modular 
machine-building. 

“This means that most of the electrical 
installation and commissioning will only take 
place during final assembly, which is 
precisely when we are aiming to commission 
the system as quickly as possible before 
taking it apart again for delivery,” 
Martinschledde explains. Schirmer regards 
the discrepancy between the modular 
machine concept and the central control 
cabinets as an obstacle to more efficient 
project workflows. 

When Martinschledde and Schirmer’s 
design engineers heard about an alternative 
approach that achieves automation without 
control cabinets – Beckhoff’s MX-System, 
announced in 2021 – they were intrigued. 

That is how Schirmer became a pioneer in 
adopting the cabinet-free technology, with 
the main aim of optimising lead times and 
processes involved in machine building. 
Instead of the control cabinets that used to 
stand next to its machines, baseplates for the 
new system are mounted directly onto the 
steel frames of the process modules. The 
sub-distributors’ tasks have either also been 
accommodated in the new system, or have 
been replaced by decentralised I/O modules 
(EtherCat Box modules), also from Beckhoff. 
This combination of the MX-System and EP 

A German machine-builder has adopted a cabinet-free form of automation for a profile-processing 
machine used to produce parts for windows. It has found that the new system saves time and space, 
reduces wiring errors and cuts the number of parts needed. Last-minute changes are also easier, and 
any problems can be rectified faster.
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MECHANICAL DATA
MATERIAL REQUIREMENTS 

Printed Web Offset. Advertising copy can be supplied as  
Press-quality PDF (using PDF/X-1a setting with all fonts 
embedded), high-resolution eps / tiff / jpg files or QuarkXpress / 
InDesign files (including all support files and fonts). 
 
All graphics should be supplied at 300dpi at size to be used.  
All colours should be CMYK or grayscale for mono. Please also 
supply a colour proof to the Production Manager, Sarah Blake,  
at the address below as we cannot be held responsible for any 
colour variations otherwise. 
 
Please contact our Production Manager with any queries 
regarding supply of material, reproduction, etc. 
 
LOOSE AND BOUND INSERTS  
Please contact our Production Manager for mechanical data. 
 
CANCELLATIONS 
Cancellation or suspension of an insertion must be made in 
writing a minimum of six weeks prior to final copy date. 

Sales Manager 
Sara Gordon 
T: +44 (0)1732 370341 
M: +44 (0)7505 867211 
E: sara.gordon@dfamedia.co.uk 
 
Sales Director 
Damien Oxlee 
T: +44 (0)1732 370342 
M: +44 (0)7951 103754 
E: damien.oxlee@dfamedia.co.uk 
 
Editor 
Tony Sacks 
T: +44 (0)1732 465367 
E: tony@drives.co.uk 
 
Production Manager 
Sarah Blake 
Poor Row Cottage, Cage Lane, 
Smarden TN27 8QD 
T: +44 (0)1233 770781 
E: sarah.blake@dfamedia.co.uk 
 
 
 

Marketing Manager 
Hope Jepson 
T: +44 (0)1732 371081 
E: hope.jepson@dfamedia.co.uk 
 
Managing Director 
Ryan Fuller 
T: +44 (0)1732 370344 
E: ryan.fuller@dfamedia.co.uk 
 
Finance Department 
Joanne Morgan 
T: +44 (0)1732 370340 
E: accounts@dfamedia.co.uk 
 
Head Office 
DFA Media Group 
192 High Street,  
Tonbridge TN9 1BE 
T: +44 (0)1732 370340 
E: info@dfamedia.co.uk

CONTACT US

 
 
 
 
 
Dimensions: Width x Height mm 
 
Please keep any important text and 
graphics at least 5mm from the trim 
edge of the page and 6-8mm away  
on the spine side of the page for 
spread adverts. 
 
Front Cover & 
Supplement Cover Panel 
Trim......................................190 x 182 
 
Full A4 Page 
Trim......................................210 x 297 
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Half Page Horizontal 
Type.....................................178 x 124 
Trim......................................210 x 146 
Bleed....................................216 x 152 
 
Half Page Vertical 
Type.......................................86 x 254 
Trim........................................96 x 297 
Bleed....................................102 x 303 
 
Third Page 
Horizontal Trim...................210 x 104 
Horizontal Bleed.................216 x 110 
Vertical Trim..........................72 x 297 
Vertical Bleed........................78 x 303 
 
Quarter Page 
Standard................................86 x 124 
Horizontal Trim.....................210 x 77 
Horizontal Bleed...................216 x 83 
Vertical Trim..........................52 x 297 
Vertical Bleed........................58 x 303 
Junior Page.........................130 x 190 
 
Double Page Spread 
Trim......................................420 x 297 
Bleed....................................426 x 303 
 
Half Page Spread 
Trim......................................420 x 146 
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Third Page Spread 
Trim......................................420 x 104 
Bleed....................................426 x 110 
 
Quarter Page Spread 
Trim........................................420 x 77 
Bleed......................................426 x 83 
 
Products & Services 
Standard entry........................40 x 80 
Double entry..........................40 x 160 
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